
 

 
 
Press release – 14 July 2016 
 
SMG Insight appoints former SVP of IMG, Michael Pask, to its advisory board 
 
SMG Insight, the sports and sponsorship specialist arm of YouGov, today announces the appointment of 
Michael Pask, former Senior Vice President at WME IMG, to the company’s advisory board.   
 
An accomplished expert in the sports, entertainment and media industry, Michael will provide innovative 
strategic advice and insight to the business, supporting it through a dynamic phase in its development and 
growth.     
 
Frank Saez, Managing Director and Founder of SMG Insight, commented, “I have known Michael for many 
years and am very excited about his new role, providing expert advice and insight as we continue our 
expansion in the sports and sponsorship sector. Michael is a proven leader and his unrivalled knowledge, 
experience and creativity will be invaluable to SMG Insight.” 
 
Welcoming his new appointment, Michael said, “I am delighted to be joining Frank and his team on the SMG 
Insight advisory board.  The company has a spectacular offering and, as data and insight become increasingly 
important in the world of sport, in particular in the sponsorship field, I am looking forward to creating some 
interesting new opportunities for the business.”  
 
Michael has over 25 years’ experience as Senior Vice President at WME IMG, covering event planning, 
organisation and implementation, as well as spearheading sales, digital strategy and the company’s creative 
offering.  Prior to this, he undertook several enterprising roles within the golf sector, including the creation of 
the Golf Advisory Business, supporting two successful Ryder Cup bids and helping to grow EGD into the most 
prosperous golf design business in the industry.  His wealth of experience extends to successfully managing the 
careers of a number of Olympic athletes, as well as charitable roles on the Sport Relief Steering Committee and 
the Make-a-Wish Corporate Alliance Committee.   

---------- 
 

To explore how SMG Insight might help your organisation, visit www.smg-insight.com  
 
About SMG Insight  
 
Founded in 2010, SMG Insight is the sports and sponsorship specialist arm of YouGov, one of the world’s 
largest and most respected research firms. SMG Insight has a proven track record of working with both global 
and regional sponsors and rights holders to deliver fact-based planning, strategy, and success measurement 
solutions.  
 
With extensive media monitoring capabilities and a global consumer panel of over 4 million participants, as 
well as access to the world’s largest interconnected consumer database built on daily tracking of global brands 
and major sports properties around the world, SMG Insight provides a unique client offering of robust data 
coupled with an essential layer of executive insight. SMG Insight operates from an international network of 
offices in London, Edinburgh, North America, Scandinavia, Germany, France, India and the Middle East. 
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Frank Saez, Managing Director & Founder, SMG Insight  
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